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INVESTED IN
As a USF Muma College of Business student, you will experience more than 
top-ranked academic programs taught by world-class faculty. Regardless of your 
campus or major, you’ll have access to business-exclusive programs to help you 
connect and grow.

Soft-skills certified. Hard skills can get you hired, but you’ll need strong skills 
in communications, time management and building relationships to lead. USF’s 
Bellini Center for Talent Development integrates employer-led workshops into 
your core business courses, so you will graduate with a certificate in these skills.

Professional advisors who know your name. You’ll receive academic advising 
from experts who focus only on business students, providing guidance, support, 
and academic insight to achieve your goals. Advisors in the Collier Student Success 
Center works to help you graduate on time and make the most of your college 



your professional passion

Discover
Academic Foundations
The business world is our classroom, and USF’s undergraduate 
curriculum provides rich opportunities to bridge theory and 
practice. All students, regardless of major, complete 54 credit 
hours of study in the arts, humanities and sciences, which 
ensures that students gain a broad-based understanding of the 
global societal environment and develop critical thinking and 
communication skills. Students also complete 36 credit hours in 
core business courses.

Students then choose a business major from one of the 
following schools:

•	 The Baldwin Group School of Risk Management and 
Insurance: risk management and insurance

•	 Kate Tiedemann School of Business and Finance: 
finance and personal financial planning

•	 Lynn Pippenger School of Accountancy: accountancy 
and analytics

•	 School of Hospitality & Tourism Management: 
hospitality management

•	 School of Information Systems and Management: 
artificial intelligence and analytics in business, information 
systems, information assurance and cybersecurity 
management, and management (human resources and 
project management)

•	 School of Marketing and Innovation: advertising, 
entrepreneurship and innovation, global business, 
marketing, and supply chain management

Depending upon the program, most major coursework requires 
21-30 credit hours of specialized study. Muma College of 
Business requirements for graduation exceed the minimum 
requirements established by the university. Students must 
complete at least 50 percent (30-33 credit hours, depending 
on major) of required business courses and at least 15-18 credit 
hours in their major at USF.



LYNN PIPPENGER 

SCHOOL OFAccountancy KATE TIEDEMANN SCHOOL 

OF BUSINESS AND Finance

Major: Accountancy and Analytics 
Degrees: Bachelor’s, master’s and doctoral 
Locations: All campuses and online

The Lynn Pippenger School of Accountancy has special AACSB accreditation and 
provides a high-quality, diverse learning environment that focuses on innovation and 
critical thinking skills, preparing students to impact both our profession and society. 

This program provides students with the accounting knowledge and data analytics skills 



SCHOOL OF 



SCHOOL 
OF Hospitality  AND TOURISM 

MANAGEMENT
THE BALDWIN GROUP 

 SCHOOL OF RISK  

MANAGEMENT AND Insurance

Degrees: Bachelor’s and master’s in hospitality management 
Locations: All campuses (hybrid)

A degree from USF’s School of Hospitality and Tourism Management, recognized by 
the Accreditation Commission for Programs in Hospitality Administration (ACPHA, 
o�ers a specialized curriculum of core and major courses that provides the foundation 
for leadership roles in elite hotels, resorts, airlines, cruise lines, theme parks, top-tier 
restaurants, private clubs and tourist attractions in the world. 

USF’s Management in Training cooperative learning program blends academic and 
practical learning to prepare you to lead in this rewarding field. With a 100% student 
retention rate, the program o�ers exclusive industry partnerships and provides hands-
on experiences at prominent Tampa Bay attractions, restaurants, and renowned hotel 
brands. This comprehensive approach fosters a dynamic education journey.

Who hires USF hospitality graduates?  
Ritz Carlton Boutique Hotels  •  Busch Gardens  •  Cheesecake Factory  •   
The Walt Disney Company  •  Hilton Hotels  •  Mainsail  •  Marriott Hotels  •  
McKibbon Hospitality  •  Ocean Properties  •  Season’s 52 Restaurants  •  Aramark

Major: Risk Management and Insurance 
Degrees: Bachelor’s 
Locations: Sarasota-Manatee (hybrid); coming soon to Tampa 
and St. Petersburg during 2024-25 academic year

Pursuing a major in risk management and insurance from USF provides you with 
the skills necessary for a successful career as a risk professional. Core career paths 
is 



through student  organizations

Connect Did you know that students who participate in student organizations report having 
a more positive and successful college experience? Beyond the hundreds of groups 
available at the university, the Muma College of Business is home to dozens for 
business majors, including several that have earned national recognition: 

•	 Accounting Society 
•	 Association of Future Professionals in 

Business Management 
•	 Alpha Kappa Psi business fraternity
•	 Association for Information Systems
•	 American Marketing Association
•	 Beta Alpha Psi finance honor society
•	 Beta Gamma Sigma AACSB honor 

society
•	 Delta Sigma Pi business fraternity
•	 Ethics & Debate Team
•	 Enactus (student entrepreneurship)
•	 Financial Planning Association 
•	 Gamma Iota Sigma risk management 

and insurance organization
•	 Green & Gold Capital Group 
•	 Hospitality Financial and Technology 

Professionals student chapter
•	 Hospitality and Tourism Club 
•	 Management Information Systems 

Society 
•	 National Association of Black 

Accountants 

•	 Phi Chi Theta business fraternity
•	 Professional Sales Club
•	 Real Estate Society 
•	 Student Finance Association 
•	 Student Investment Club
•	 Toastmasters
•	 Council of Supply Chain Management 

Professionals Student Roundtable 
•	 Wealth Management Club  

(St. Petersburg campus)
•	 Women in Business Society 

USF’s American Marketing Association chapter has ranked in the top 25 for the last several years.

USF is the only Beta Alpha Psi chapter to 
win the Gold Key Award and has the longest 
record of earning Superior Chapter status.




